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Dear Valued Customers, Event Calendar :-

1. Sep. 15-18, 2008
Thanks for your support to our company as always, and also International Casual Furniture & Accessories Market 2008
to our new customers and potentials to enjoy Q Line’s Venue: Chicago, Illinois, U.S.A.,,

exclu_swe designs of both Synthetic and Natural Rattan Booth No:  # 7-8106 - Market Suites, The Merchandise Mart
Furniture, that can nurture you everywhere from Indoor,

In-room, to Outdoor, as per our slogan
2. Dec. 3 - 7,2008
“Q Line -- 7be Ultimate Ounality 1iving”.

INDEX
) . 18th Middle East International Furniture & Interiors Exhibition
Tlmevpasvses really fast and surpr'lslngly that we are now Venue: Dubai, UALE.
entering into almost the final episode of Autumn, while our
lives are still bombarded by piles of works that keep us Booth No:  Rashid # D 470, Sheikh Rashid Hall
hectic and intense, through #he Hustle and Bustle of City Life. Dubai International Exhibition Centre

Our Q Line team would then like to turn you all freshen up 3. Jan. 14 — 20, 2009
by our New Collection of “Nature Touch -- the New ’

Episode of Discoveting the World of Rattar”, and if IMM

possible gather to visit our new exhibition events throughout Venue: Cologne, Germany

the rest of this year 2008. Sincerely, Booth No:  To be announced
Q Line Team

Highlight Products in the New Episode

Let’s enjoy our new highlighted products of
this Season, which are just part of what we
selectively launch for this Special Season, in
both Synthetic and Natural Rattan.

For more product information, please

COMFORT Chair contact Q Line Sales Team at

ATLAS Table Email:  nitaya@gline.or.

Synthetic Rattan, in Easy Re- . ¥ h@? J i NORMANDIE

lax Folding Chair, and Artistic info.thailand@gline.org Natural Rattan in Cogy

Teakwood Carved Top Table Style, with Foot Rest.

Call us at +66-2-464-4099, 818-6245 to 49
Website: http://www.qline.org

Q Line has been actively in- We’d be at your setvice.
volved in manufactut

Q Line Team PHOENIX

distributing of Synthetic and - - .
Natural Rattan Furniture in SJ/}H/%’ZZ[ Rﬂflﬂﬂ, with pdl—
ented Bendable Backrest.

Thailand and Worldwide
Markets.




Charoen Somprasong Co., Ltd.

267/4 LLAN LUANG ROAD,

POMPRAB SATTRU PHAI, BANGKOK 10100

THAILLAND

Phone: 662-818=6245 TO 49
Fax: 662-818-8191
E-mail: info.thailand@gqline.org

This would be a good place to insert a short paragraph about your

organization. It might include the purpose of the organization, its

wiission, founding date, and a brief history. You conld also inciude

a brief list of the types of products, services, or programs your or-

ganization offers, the geographic area covered (for exaniple, western

We’re on the Web!

example.com

U.S. or Eurgpean markets), and a profile of the types of customers

or members served.

It would also be nseful to include a contact name for readers who

the Ultimate Quality Living

Caption describing picture or
grapbhic.

want more information about the organization.

Back Page Story Headline

This story can fit 175-225
words.

If your newsletter is folded and
mailed, this story will appear
on the back. So, it’s a good
idea to make it easy to read at a
glance.

A question and answer session
is a good way to quickly cap-
ture the attention of readers.
You can either compile ques-
tions that you’ve received since
the last edition or you can
summarize some generic ques-
tions that are frequently asked
about your organization.

A listing of names and titles of
managers in your organization

is a good way to give your ity auction.

newsletter rsonal h. If . . .
cwsletter a personal touc If space is available, this is a

our organization is small, you . .
y & )y good place to insert a clip art

may want to list the names of : .
image or some other graphic.

all employees.

If you have any prices of stan-
dard products or services, you
can include a listing of those
here. You may want to refer
your readers to any other
forms of communication that
you've created for your organi-
zation.

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting for
vendors every third Tuesday of
the month, or a biannual chat-



